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Summary
India-first AI Commerce Platform helping founders launch, manage, and grow online stores without coding. 

Message
Indore, Madhya Pradesh, India â€” August 2026 â€” As artificial intelligence becomes increasingly involved in product discovery

and shopping decisions, ecommerce businesses face a new question: when an AI system evaluates products for a shopper, what

information helps it understand which product is relevant? Traditional ecommerce visibility has often focused on search rankings,

marketplace placement, advertising and social discovery. AI-assisted shopping introduces another layer, where consumers can

describe their requirements conversationally and systems can interpret those requirements against available product information. The

change makes product information increasingly important. A shopper may ask an AI assistant for a waterproof backpack suitable for

weekend travel, a particular size of running shoe or a skincare product for a specific skin type. Instead of matching only a short

keyword, an AI system may need to understand multiple attributes, compare products and determine which options best match the

request. Google is already developing tools around this changing shopping behavior. Its AI Performance Insights in Merchant Center

provides merchants with visibility into how products are discovered across AI Mode and AI Overviews, including conversational

shopping queries, product terms and structured attributes. The reporting also divides AI shopping activity into discovery, evaluation

and purchase stages. Google has also introduced conversational product attributes such as question and answer, document links,

related products and item group titles to help AI systems and conversational agents better understand product-specific information. 

This represents a shift in the role of ecommerce product data. A product title and basic description may be enough for a customer

who already knows exactly what they want. AI-assisted discovery can require considerably more context. Attributes such as

material, size, color, compatibility, use case, specifications, availability and other product details can help an AI system determine

whether a product matches a shopper's requirements. Recent research into multimodal shopping agents is also exploring how AI

systems combine product images, conversation and structured product attributes to identify products that satisfy specific consumer

requirements. For Indian ecommerce businesses, this creates a practical consideration. As customers increasingly use AI to research

products, merchants may need to treat product information as part of their broader digital commerce infrastructure rather than as

simple descriptive copy. This does not mean traditional SEO, marketplaces or social commerce are becoming irrelevant. Instead,

businesses are gaining another discovery environment in which the quality, completeness and consistency of their product

information can influence how their products are understood. Shopiators, an India-first AI Commerce platform, is building its

platform around this broader evolution of ecommerce. Its approach combines AI-assisted store creation with commerce

infrastructure designed to help Indian businesses establish and manage their own online stores. "AI cannot make a useful product

recommendation if it cannot understand the product," said Yogesh Khasturi, Founder of Shopiators. "As shopping becomes more

conversational, businesses need to think about the information behind every product, not just how the product looks on a webpage." 

For Indian brands, the emerging AI shopping environment therefore creates an opportunity to improve the quality of their product

information, maintain accurate commerce data and build digital storefronts that provide sufficient context for both customers and

increasingly intelligent discovery systems. About Shopiators Shopiators is an India-first AI Commerce platform designed to help

businesses launch, manage and grow online stores with less technical complexity. The platform combines AI-assisted store

generation with ecommerce management, payments, logistics, customer communication and growth tools. Shopiators' mission is to

make AI Commerce more accessible for Indian businesses. Media Contact Shopiators

 Email: support@shopiators.com

 Website: https://shopiators.com/ Social Profile: Â  Fb:Â  https://www.facebook.com/shopiators/Â  Insta: 

https://www.instagram.com/shopiators/ 

LinkedIn: https://www.linkedin.com/company/shopiatorsÂ  Twitter: https://x.com/ShopiatorsÂ  

https://www.threads.com/@shopiators?invite=1Â  Youtube: https://www.youtube.com/@SHOPIATORSÂ  Â 
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